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Living & Dining

CHEESY NATION

More than 30 percent of the world’s cheese is manufactured in the United States, making
the country the largest cheese producer in the world.

ABOUT WINE

Bottoms

up!
The latest outlet for
New Jersey wines?
Try your local
farmers market

By Susan Bloom
For NJ Press Media

It used to be that New Jersey wines
were only available through select locations or the wineries themselves, if you
were lucky enough to live near one. But
Garden State wines now are turning up in
the most unexpected places — think your
local orchard or farmers market — a
trend that is making them more accessible to residents than ever.
The Division of Alcoholic Beverage
Control in New Jersey allows each of the
state’s 40-plus wineries to sell wine on
their own premises as well as selecting
up to three other outlets in the state
through which to retail their fare. Seizing
the opportunity, Alstede Farms in Chester became an official retail outlet for
Four Sisters Winery of Belvidere 10
years ago.
“Being able to offer a local wine is one
more thing that distinguishes us from a
supermarket,” said Kurt Alstede, owner
and general manager of the nearly 30year-old family farm in Morris County.
“It correlates with the local food movement, which is a growing trend nationwide, and wine is really just an extension
of that.”
Jean-Marie Thom, co-owner of Wemrock Orchards in Freehold, agreed.
“Wineries are agricultural in nature,
and so are we, so it was a good fit,” she
said of Wemrock’s 1997 decision to lease
space in its farm market store to Hammonton-based Tomasello Winery, for use
as a retail tasting room in Monmouth
County.
Fourteen years later, “Wemrock and
Tomasello Winery feel the arrangement
works well because it plays on our mutual connection to agriculture and the natural association of wine with a country
store setting,” Thom said.
In Mercer County, Lawrencevillebased Terhune Orchards took interest in
local wines to a new level, dedicating 20

Donna Sullivan of Branchburg savors a white wine at Terhune Orchards' tasting room as Gary Mount, owner of Terhune Orchards in
Lawrenceville, and his daughter, Tannwen Mount, look on. BOB BIELK/NJ PRESS MEDIA
acres of land to the production of its own
wine under the Terhune Orchards Vineyard & Winery label. Since planting its
first wine grapes in 2005, the 36-year-old,
family-owned operation opened a tasting
room within the farm market in September 2010, and now offers such varieties as
cabernet franc, cabernet sauvignon, vidal
blanc and chardonnay.
“It made natural sense for us to offer
wine here,” Terhune manager Tannwen
Mount said. “People have definitely
grown more and more interested in how
local farms work and where their food is
coming from, so we’ve developed a pretty strong customer base at our retail
farm market. The addition of wine to our
product offering is fun and gives people
additional ways to visit and enjoy the
farm market experience, such as through
tastings and exploration of the local wine
trail that we participate in with other
area wineries.”

Strong synergy
According to these farms, the synergy
between wine and traditional farm goods
such as fresh produce, baked goods,
locally made dips, honey and other condiments and flowers is strong. At Alstede
Farms, which operates year-round, Four
Sisters wine tastings are offered about
eight times per year, usually in tandem

with other promotions going on at the
farm, such as its Strawberry Festival or
Customer Appreciation weekends.
“People usually come here for other
products, but they’re excited to buy New
Jersey wine when they see it on the shelf,
so it’s definitely worked for us,” Alstede
said.
At Wemrock Orchards, landlord and
tenant regularly work together to plan
innovative events that promote their
collective offering.
“We definitely do complement and
play off each other because our customers all come through the same door looking for local fare,” said Bill Doyle, sales
manager for Tomasello’s Tasting Room.
“We run a ‘Ladies Night Out’ for charity in mid-October that features fruit
baskets that can be filled with Tomasello
wine,’’ said Wemrock’s Thom, “and we
also do a lot of private parties, events,
and fundraisers where we work together
to maximize our full range of products,
such as offering tastings of Tomasello
wine along with samples of Wemrock
produce and baked goods.
“Overall, people really love ‘Made in
New Jersey’ products, and in addition to
picking up fresh fruits, vegetables and
pies when they’re here, wine makes a
great gift or souvenir from the Garden
State,” she said.
“Some customers come out for the

A REGIONAL WINE
SAMPLER
Alstede Farms (outlet for Four Sisters
Winery), 84 County Route 513 S., Chester;
(908) 879-7189 or www.alstedefarms.com
Wemrock Orchards (featuring Tomasello
Winery Retail Tasting Room), 300 Route 33
and Wemrock Road, Freehold; 732-4312668 or www.wemrockorchard.com
Terhune Orchards (featuring its own
Terhune Orchards Vineyard & Winery
label), 330 Cold Soil Road, Lawrenceville;
609-924-2310 or www.terhune
orchards.com

wine and then buy other products we
offer, or vice versa,” Terhune’s Mount
said. “But either way, the availability of
wine offers customers the chance to
venture out, enjoy another fresh and
locally made product, and make a day out
of it — picking blueberries, going to a
wine festival, etc.”
“The addition of wine has added one
more unique and attractive item to our
Jersey Fresh collection, but it truly complements and is complemented by everything else we do,” Alstede Farm’s Kurt
Alstede said.

Wines bearing the
Terhune Orchards
label line the shelves
at Terhune's store in
Lawrenceville. BOB
BIELK/NJ PRESS MEDIA

HEALTH

Tattoo artist makes mark on cancer research
By Gretchen C. Van Benthuysen
Staff Writer

After tattoo artist Trent Charilas
opened Expressive Ink on North Main
Street in Wharton in January, he wanted
to do something to honor his deceased
grandfather, with whom he had been
close.
“He died from cancer, but I wasn’t
sure which way to go,” said Charilas, 32, a
Dover resident who is married with two
young daughters. “My grandfather loved
kids, so I looked into it, and St. Jude’s
(Children's Research Hospital, a leading
pediatric treatment and research facility
for catastrophic diseases) seemed the
way to go.”
During April, 10 percent of the cost of
all tattoo sessions was donated to St.
Jude’s. Customers also tossed in extra
money for the cause.
“I thought we’d raise maybe $800 (or)

$1,000, but it exceeded my expectations,
and we raised $1,500,’’ he said. “It really
felt good writing out that check.”
So good, in fact, he decided to do it
again.
During October, 10 percent of the
price of tattoos and piercings will be
donated to the Susan G. Komen for the
Cure foundation for breast cancer research. He also has ordered pink-colored
bracelets that will sell for $5 each with all
the proceeds going to the charity.
“It’s not personal, although cancer
does run in my family,” he said. “Breast
cancer awareness made a lot of sense. I
did my homework, liked what I saw, and
it’s a great cause.”
He’s setting the bar higher, hoping to
raise at least $2,000. Charilas is off to a
good start, saying he is almost totally
booked with appointments for the first
two weeks of October. His four employees also are booking appointments as

more people hear about the event.
At least one customer plans to get a
tattoo with the Komen symbol of a pink
ribbon to support the fundraiser.
“Since I own my own business, I’m in a
position to do this,” said Charilas, who
had been a part of the corporate American world, working a 9-to-5 job for 10
years before getting laid off three years
ago. “I remember how hard that time
was, how scary. I was planning to get
married, had a baby on the way. If I can
help somebody, why not? The deed is
everything.”
In retrospect, Charlias said, losing his
job motivated him to enter the world of
tattoos, a job he said doesn’t feel like a
job at all.
In December, he plans to run a Toys
for Tots event. Customers who bring in
an unwrapped toy will get 10 percent off
the price of a tattoo or piercing. The
charity, run by the U.S. Marine Corps,

Trent Charilas tattoos a pink ribbon on a
customer at his Wharton studio. COURTESY OF
EXPRESSIVE INK

donates toys to children whose parents
cannot afford Christmas gifts.
Gretchen C. Van Benthuysen:
732-643-4211;
gvanbenthuysen@njpressmedia.com.

